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1. Introduction




Geography of Myanmar

| Myanmar: It is situated in Southeast Asia

and on the west by Bangladesh and India.

Bordered Countries: on the north and north-east by China, on the east and south-
east by Laos and Thailand, on the south by the Andaman Sea and the Bay of Bengal
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2. Portfolio of Tourism in Myanmar




Organization of the Ministry
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17 September 2018

Tourism Policies of the Ministry N
To be the most important contributor to the national economy; e
To preserve and conserve natural environment, traditional heritage and custom of the local
people in order to sustain the development of tourism industry in Myanmar; =
To develop socio-economy of the people and private sector by means of tourism i
development;
To implement the regional and international contracts for the good of the national interest;
To contribute to the peace process by developing tourism sector; e
To develop sustainable and inclusive tourism: I



Policy Reference Documents

COVID - 19 Tourism Relief Plan




3. Tourism Products and Attractions




Cultural Attractions




Cultural Attractions
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Cultural Attractions
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Natural Attractions




Natural Attractions
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4. Tourism Infrasturcture




Visitors Arrival to Myanmar
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Visitor Arrivals by Region
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Market Share by Region in 2022 (All Tourist Arrivals)



Domestic Connectivity

Destinations




Foreign Direct Investment
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Licensed Hotels and Rooms

State & Region Number of Number of
(2022) Establishments Rooms
Nay Pyi Taw 99 6,419
Yangon 484 25,978
Mandalay 582 21,777
Bago 98 2,610
Sagaing 62 2,125
Tanintharyi 56 2,257
Ayeyarwaddy 121 4,894
Magway 57 1,505
Kachin 61 1,849
Kayah 33 709
Kayin 56 1,928
Chin 13 367
Mon 79 2,880
Rakhine 102 3,067
Shan 428 16,495
Grand Total 2,331 94,860

24



Licensed Tour Agencies and Guides
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5. Tourism Branding and Promotion




Digital Marketing

40 Ministry of Hotels & Tourism

VITAL INFO EXPLORE MYANMAR HIGHLIGHTS SERVICES GUIDES & RESOURCES NEWS & ANNOUNCEMENTS OUR ROLE

UPDATE HEALTH AND TRAVEL LATEST NEWS FROM MYANMAR

NEWS




Promotional Materials

Promotional Materials and offline Marketing




The 37™ Seoul International Iravel Fair
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6. Challenges and Opportunities




* Awareness of Myanmar as a unique tourism destinations

* Lack of Direct Flights from Russian Federation to Myanmar

e Shortage of Human Resources (Russian Tour Guides) in Myanmar

* Not yet established Bilateral cooperation mechanism

* Limited tourism related infrastructures in the remote areas in Myanmar



¢ Facilitate the promoting of direct flights between the two countries
s Create opportunities for Russian investors to observe Myanmar

** Negotiate to sign the Bilateral Agreement

** Initiate Bilateral tourism promotion activities

s Cooperate the HR development in tourism
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Thank you very much for your kind attention!




